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THE IMPACT OF GOVERNMENT
AFFECTS SELF-EXPRESSION
Freedom of expression in China is considered to be a
privilege, not a right. The limited freedom of expression
allows the government to better monitor potentially
problematic social issues and allows for more control of
the responses in the media.
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AN INFAMOUS EXAMPLE
OF PROPAGANDA FROM
THE PAST
Mao Zedong’s Cultural Revolution was
launched in 1966. He believed that the
current Communist leaders were moving
the party and the country in the wrong
direction. The stated goal was to preserve
Chinese Communism by purging any
remnants of capitalist and traditional
elements from the Chinese society, and to
re-impose Maoism as the dominant ideology
in the Communist Party of China. This is
an example from the past that shows the of
manipulation of information to change the
views of the citizens
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FREEDOM OF EXPRESSION
IN CHINA IS A PRIVILEGE
NOT A RIGHT
The Chinese government tolerates criticism,
but only from certain categories of people.
These people are considered the “free-speech
elite.” In addition, the government only allows
criticism in government controlled forums.

CHINA’S “FREE SPEECH ELITE”
Despite barriers of access to means of
publication, the free-speech elite are able to
express their concerns and criticism about the
government. Those considered the free-speech
elite in China include senior government,
communist party leaders, individuals with the
patronage of those leaders, and academic and
journalism professionals.
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IMPACT OF THE CHINESE
COMMUNIST PARTY
SURFACES IN PRINTED
COMMUNICATIONS
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The Publicity
Department of the
Communist Party is in
charge of all printed
communications as
well as other forms of
media. Throughout
cities, propaganda of
the Communist Party
appears on billboards,
at bus stops, and on
posters hung in and
around businesses.

PUBLICITY DEPARTMENT OF THE
COMMUNIST PARTY OF CHINA
The Publicity Department is the direct
leadership role in the media control system.
The Publicity Department controls all media
outlets which includes radio, film, television,
press, and all publications.
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TACTICS USED BY THE
GOVERNMENT TO MONITOR
AND CONTROL ITS CITIZENS
REFUSAL TO ACKNOWLEDGE
HUMAN RIGHTS
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The Communist Party of China refuses to acknowledge
human rights abuses and discrimination against the
LGBTQ+ community and feminists, and it imprisons
ethnic minorities.
There are 56 ethnic groups in China. 91% of the Chinese
population are Han, and the other 9% are made up of the
other 55 groups. Since the majority of the population of
China are Han, the other 55 ethnic minorities are unable
to protect their rights.

There are four tactics the Chinese government uses to
monitor and control its citizens:
1. The government plants social media posts
to distract from controversial laws.
2. ”Development programs” are initiated that
are actually state surveillance.
3. Refusing to acknowledge the news that
contradicts the government.
4. Posts that the government doesn’t want its
people to see are deleted.
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CENSORSHIP IN THE MEDIA
Censorship in China is most often used in
the media. The use of censorship means that
the Chinese people are unable to use selfexpression to comment specifically on the
social and governmental issues occurring,
because they are not aware of them.

THE “PERFECT” GOVERNMENT
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Propaganda in China is used by the
Communist Party to sway domestic
and international opinion in favor of its
policies. Domestically, it censors proscribed
views, and it cultivates views that favor
the government.
This results in the
government being
portrayed as a peaceful
and scandal-free power.
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URBAN PROPAGANDA

Within the urban areas of China, the propaganda used
by the Communist Party is focused on ensuring that their
citizens favor the government. This includes censorship
and manipulation of the media to sway domestic and
international opinion of the Chinese government.
One example of propaganda in the urban setting is
the 798 Art District in Beijing. This area was once an
industrial zone filled with a network of electronics
factories created from a partnership with the Soviet
Union, East Germany, and the People’s Republic of China
in the 1950’s. This partnership was used as a symbol of
Socialist co-operation and success.
After a lot of economic reform, the area stopped
producing goods and was eventually abandoned.
Contemporary artists have now filled the area, and made
it into the bustling art community it is known as today.
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RURAL PROPAGANDA
Propaganda appears in rural China predominantly
as a push for people in villages and farms to move
to the cities. The country takes pride in its bustling
economy, but the downfall of this is that there is less
of a push for agricultural communities and farmers.
The reason for this push is primarily to achieve their
goal of reducing poverty in the country’s poorest
communities which reside in the rural areas of China.
One example of this is the Yuanjiacun Village
outside of Xi’an. This village was given money from
the Chinese government to preserve the culture, and
to build up the ecotourism in that area. The influx
of money allowed the village to be prosperous, and
made it a choice destination for many tourists within,
and outside the country of China.
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